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20092010 Events and Due Dates

Please review this calendar carefully. We have revised the format to include both
the event dates and all of the material due dates. We are no longer rgjvi
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Emergency situations will be reviewed (Medical or Famillousing Payment Policy for all
events:d 9 @ &fbidwill be made to grant requested housing choices. However, if a request

cannot be granted, a school/chapter will receive an invoice for additional payment, or a refund in

payment to reflect actual housing usage.

Event

Date or Due Date

Instruction or Submission Information

\WI DECA Board Meeting

TBD

Conference Cafj2¢ 4 p.m.

Stock Market Game

September 8, 2009
December 18, 2009

See Page 170 in DECA Guide.
To Participate, go to:
http://deca.smgww.org/cgbin/hailogin

Olympia Leadership Lab
Registration Due

Event

September 21, 2009

Date or Due Date

Online Registration:
www5.dpi.state.wi.us/deca/default.asp
Cancellation Deadline: Octobe’, 2009

Instruction or Submission Information

Kalahari Leadership Lab
Registration Due

October 9, 2009

Online Registration:
wwwb5.dpi.state.wi.us/decalefault.asp
Cancellation Deadline: October 23, 2009

DECA Week October 11¢ 17, 2009 |Celebrate!!!
Olympia Leadership Lab |October 14, 2009 Mail to:
Code of Conducts Due WI DECA

125 S. Webster St.
Madison, WI 53703

Advisor Appreciation Day

October 16, 209

Chapter Advisors we appreciate you and g
your dedication!!!!

WI| DECA Miracle Minute

October 16, 2009

See Chapter 7 of the DECA Handbook

Olympia Leadership Lab

October 21, 2009

See you there!!l

Virtual Business Challenge

Event

October 26, 2009
November 20, 2009

Date or Due Date

See Page 174 in DECA Guide.
To Participate, go to:
http://vbc.knowledgematters.com/vbc/

Instruction or Submission Information

Kalahari Leadership Lab
Code d Conducts Due

November 2, 2009

Mail to:

WI DECA

125 S. Webster St.
Madison, WI 53703

UKS RIGSa


http://deca.smgww.org/cgi-bin/hailogin
http://www5.dpi.state.wi.us/deca/default.asp
http://www5.dpi.state.wi.us/deca/default.asp
http://vbc.knowledgematters.com/vbc/

Central Region Leadership
Conferene Registration Du

November 42009

Online Registration:
www5 .dpi.state.wi.us/deca/default.asp

Cancellation DeadlineNovember 20 2009

Entrepreneurship Educatio
Forum,Norfolk, VA

November & 10, 200¢

Go to this link for more information:
http://entre -ed.org/ network/forum.htm

DECA Dues 208010
Initial

Initial Membership is
Due:November6, 200¢

Online Registration:
www5.dpi.state.wi.us/deca/default.asp

$14/person- $6 State and $8lational

Kalahari Leadership Lab

Event

November 9 10, 200¢

Date or Due Date

See you there!!!!

Instruction or Submission Information

DECA Membership
Campaign Due to National
DECA

December 1, 2009

This is not a postmark by date. This is whie
needs to be received by National DECA.

Central Region Leadership
Conference
Minneapolis, MN

December £, 6, 2009

See you there!!!

Acts of Kindness Forms DU

Event

Decemberl5, 2009

Date or Due Date

See Chapter 7 of the DECA Handbook.

Instruction or Submission Information

Virtual Business Challenge

January 4, 201Q
January 29, 2010

See Page 174 in DECA Guide.
To Participate, go to:
http://vbc.knowledgematters.com/vbc/

SchooiBased Bterprise
Certification

January b, 2010

Documentation postmarked to
DECA Inc.

1908 Association Drive
Reston, VA 20191

District Career Development Conferences

See Below

Additions

District 1¢ UW Stout January 200 TBA Coordinator:Debbie Stanislawski
District 2¢ North Central |[January 200 TBA Coordinator:Eric Siler

Technical College

District 3¢ Oregon High  January 200 TBA Coadinators: Melanie Johnsoand Robert
School Hutchison

District 4¢ Kimberly High January 200 TBA Coordinator: Cyndi Dechant
School

District 5 & 6¢ Kettle January 200 TBA Coordinator: Steve Melzer
Moraine High School

District 7¢ Milwaukee AreaJanuary 200 TBA Coordinator: Ray Yankus
Technical College

DECA Dues 20d810- Additional Online Registration:

Membership is Due:

wwwb5.dpi.state.wi.s/deca/default.asp

January 30, 2010

$14/person- $6 State and $8 National



http://www5.dpi.state.wi.us/deca/default.asp
http://entre-ed.org/_network/forum.htm
http://www5.dpi.state.wi.us/deca/default.asp
http://vbc.knowledgematters.com/vbc/
mailto:stanislawskid@uwstout.edu
mailto:Eric.Siler@wrps.org
mailto:mmjohnson@madison.k12.wi.us
mailto:roberth@mcpasd.k12.wi.us
mailto:roberth@mcpasd.k12.wi.us
mailto:dechantcynthia@aasd.k12.wi.us
mailto:yankusrj@mail.milwaukee.k12.wi.us
http://www5.dpi.state.wi.us/deca/default.asp

SCDC Quota Extension
Report Due

January 30, 2010

Fax hard copy to Sara Baird at 608/-9275
Approvals will be notified by February 3, 2

State Officer Applications
Due

January 30, 2010

Mail had copies to:

Holly Gregory

1080 Lowell Drive
Oconomowoc, WI 53066

Event Date or Due Date Instruction or Submission Information
Service Associate February2, 2010 Fax to: Michelle Kutz, Kenosha Tremper,
Application 262-359-2187

SCDC Proje@eadline

February 6, 201Q This
is in hand.

Mail hard copies to:
Linda Plourde

130 Quarterdeck Drive
Madison, WI 53705

SCDC Conference, Housin
and Competitive Event

Registrationg This includes
voting delegate registration|

February 6, 2010

All attendees must be
on your membership.

Register odine at:
www5.dpi.state.wi.us/deca/default.asp
Mail Payment to:

WI DECA

Attn: CTSO Accountant

125 S. Webster St.

Madison, WI 53703

Cancellation Dealthe: February 132009

SCDC Code of Condu€ise

Advisor and Student

February 6, 2010

Mail to:

WI| DECA

125 S. Webster St.
Madison, WI 53703

SCDGpecial Needs Form
Due

February 6, 2010

Mail to:

WI| DECA

125 S. Webster St.
Madison, WI 53703

SCDC Judge Written
Project Judge Registration
Due

February 10, 2010

All Tuesday Judges must register before tt
date to judge written projects.
www5.dpi.state.wi.us/deca/judges.asp

State Government By

February 12, 200

CTSO State Officers Attend

Corporate Student
Scholarships Application
Postmarked

February 12, 201

(All nonHarry Applegate Scholarships)
Send to:

DECA Inc.

1908 Association Drive

Reston, VA 20191594

SCDC Planning Meeting
Madison, WI

February 2, 2010

Holiday Inn @ the American Center.
Conference Leadership Team must attend

\WI DECA Board Meeting

February 12, 2010

Holiday Inn @ the American Center
9 a.m.¢3 p.m.



http://www5.dpi.state.wi.us/deca/default.asp
http://www5.dpi.state.wi.us/deca/judges.asp

State Officers Screening

Location to be announced

Febrwary 13, 2010

State Officer Application Dulanuary 3.
Mail hard copies to:

Holly Gregory

1080 Lowell Drive

Oconomowoc, WI 53066

MDA Contribution Forms
and Payment Due

Februaryl3, 2010

Mail to:

Heather Micoley

MDA Green Bay

2670 S. Ashland Ave #203
Green Bay, WI 54304

Charitable Contribution
Forms Due

Februaryl3, 2010

Mail to:

Annie Welsh

Oconomowoc High School DECA
641 E Forest St

Oconomowoc, WI 53066

100 Hours of Service Form
Due

Februaryl3, 2010

Mail to:

Annie Welsh

Oconomowoc High SchooEQA
641 E Forest St
Oconomowoc, WI 53066

WI DECA Scholarship also|Februaryl7, 2010 Mail to:
known as the Harry Foundation for Wisconsin DECA
Applegate Scholarship Dug PO Box 5085
Madison, WI 53709085
Professional Development February 172010 Mail to:
Scholarship Foundation for Wisconsin DECA
PO Box 5085
Madison, WI 53709085
Red Apple Award Februaryl?7, 2010 Mail to:
Applications Due WI DECA

125 S. Webster St.
Madison, WI 53703

Alumni Excellence Award
Forms Due

Februaryl?, 2010

Mail to:

WI| DE@

125 S. Webster St.
Madison, WI 53703

School Official and Friends
of DECA Award Forms Dug

Februaryl?, 2010

Mail to:

WI| DECA

125 S. Webster St.
Madison, WI 53703

Gold Chapter and Gold
Student Portfolios Due

February25, 2010

Mail to:

John Zimmerman

Janesville Parker High School
3125 Mineral Point

Janesville, WI 53545




SCDC Late Arrival Form Di{February25, 2010

SCDC Wednesdaydhe
Registration Due

March 2, 2010

Mail to:

WI| DECA

125 S. Webster St.
Madison, WI 53703

wwwb5.dpi.state.wi.us/decal/judges.asp

SCDC Luggage Search
Verification Due at
Registration

March 9, 2010

This form must be turned in at Registratior
Headquarte's upon arrival at conference.

State Career Development
Conference

Grand Geneva, Lake Gene
WI

March9-11, 2010

See you there!!!

International Career
Development Conference
Meeting

March 11

Immediately Following Grand Awards Part

LeadershipAcademy and Senior Managem
Applications are due at this time.

International Career
DevelopmentConference
Registration Due

March 26, 2010

Register:
www5.dpi.state.wi.us/deca/default.asp

NO REFUNDS AFTEH

CANCELLATION Cancellation DeadlineApril 2, 2AL0
DEADLINE!
New State Officer April 3, 20 Location to be determinedAll new Stag
Orientation, Madison, WI Officers must attend.
X2 Training for ICDC April 4, 200 Extra Training for the ICDC Competitors tq
Competitors prepare them for International Competition
Please sign up!
Madison, WI
International Career April 24 ¢ April 27, See you there!!!
DevelopmentConference 2010

Louisville, KY

| DECABoard Meeting TBD ~ [Conference Cai2¢ 4 p.m.

Chapter Officer Workshop
Registration Due

June 21, 2010

Madison CampusAll new $ate Officers
must attend.

Register:
www5.dpi.state.wi.us/deca/default.asp

Cancellations Due: Ju§; 2010



http://www5.dpi.state.wi.us/deca/judges.asp
http://www5.dpi.state.wi.us/deca/default.asp
http://www5.dpi.state.wi.us/deca/default.asp

2010-2011 Events and Due Datdsor Planning

Please review this calendararefully. We have revised the format to include both
the event dates and all of the material due dates. We are no longer giving
L2adyYlIN] SR RFGSad ¢KSaAaS INB GKS RFGSa (GKS

[ yOSttlrGA2y t ROrafdds afedfcanBf f | SOSY I RSB RE Ay
Emergency situations will be reviewed (Medical or Famillousing Payment Policy for all
events:d 9 OSNE STFTF2NI Attt 06S YFIRS (2 3INIyd NBIdzSadSR
cannot be granted, a school/chapter will receiveiavoice for additional payment, or a refund in
payment to reflect actual housing usage.

WI DECA Board Meeting July 6, 2010 Americlnn, Monona 9 a.m.¢ 3 p.m.
Chapter Officer Workhop, QJuly 27¢ 29, 2010 Madison CampusAll new State Officers
Madison, WI must attend

2 copies of your Code of

Conducts should be broug}
with you. 1 gets turned in a
onsite registration.

State Association August 12; 14, 2010 (Orlando, Flg State Advisor and DECA Inc.
Management (SAM) Members to attend.
Conference Orlandqg FL

| DECABoard Meeting TBD ~ [Conference Cai2¢ 4 p.m.

| DECAoard Meeting  |[February 11, 2011  Holiday Inn @ the American Center
9 a.m.c3 p.m.

March8-10, 2011

State Career Development
Conference

Grand Geneva, Lake Geneg
WI

International Career April30¢ May 3 2011
DevelopmentConference

Orlando, FL
Revised8/14/09
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New Advisor or New Chaptesteps to Success

Welcome to WI DECAI!

Whether you are a New Advisor to a Current Chapter or a New Advisor starting a New Chapter, the
following "Steps to Success" should assist you in your new journey.

1. Contact theState Office and National Offieed supply the following information:

Your Name

Your Email Address

School where you will be teaching

School Phone Number

School Fax Nuaber

State if this is a New Chapter,-Retivated Chapter, or Currently Affiliated Chapter

O O O O o ©

2. Try to attend the New Teacher Workshop. DECA information is one portion of the
Workshop. Se€alendar oEventsfor date, time, and location. ContaSiaraBairdfor more
details.Another Professional Development option would be to attend one of the Chapter
Advisor Summer Institutes that are sponsoredd#CA Inc

3. Recruit DECA Members for your Chapter.

o ContactDan BeckerW| DECA VP Chapter Developmdecellent resource to speak
with students.

o DECA Week 3ctoberll-17. Excellent time to promote DECA within your school
using DECA Events hosted by your Marketing Students. DECA Sample Events are
listed in the DECA HandbookGmapter 1c Events ad Due Dates
Have students view thBictures
Ask advisors through the Marketing Education ListServ for more ideas. See
instructionsto register on theMarketing Education ListServ.

4. Register your chapter through online registratidhMEE and WI DECA Online Registration
***|nstructions are locatel in Chapter 4of the DECA Handbook

5. Rely onCalendar of Event® assist ya through the DECA year. This has all of the events,
dates, and registration deadlines listed chotwgically for planning your year.

6. Contact WI DECA District Coordinator for your area. District Coordinators are listed in the
DECA Handbook hapter6. District Competitions begin in January.

7. Attend a WI DECA sponsored Fall Leadership Experienc€nhSpter 5of the DECA
Handbook ér Sample Agendas, Leadership Lab Overview, guidelines, and Code of Conducts.

12


mailto:sara.adornato@dpi.wi.gov;%20denise.byrd@dpi.wi.gov;%20dawn_jones@deca.org
http://www.dpi.wi.gov/deca/doc/chap1cal.doc
mailto:sara.baird@dpi.wi.gov
http://www.deca.org/advisorsummerinstitute.html
mailto:beckerdan44@gmail.com
http://www.dpi.wi.gov/deca/doc/chap1cal.doc
http://www.covellocovello.com/gallery/deca/DECA_View_Events_text
http://www.dpi.wi.gov/mmee/doc/listserv.doc
http://www5.dpi.state.wi.us/deca/default.asp
http://www.dpi.wi.gov/deca/wdmembers.html
http://www.dpi.wi.gov/deca/handbook.html
http://www.dpi.wi.gov/deca/wdcalact.html
http://www.dpi.wi.gov/deca/wddistricts.html
http://www.dpi.wi.gov/deca/wdleader.html

Log in toMarketing Education and WI DECA Online Registration Website
Click on "Other Conferences and Workssibm the left navigation bar of the
window.

o Leadership Experienceffered are: Olympia Resort in Oconomowadich is a 4
day lah andKdahari Resort in Wisconsin Dells, which isdag lab

8. You should receive a "New Advisor" packet from National DEQ#will include a
membership cd, a "Roadmap" Calendar, a DECA Guide, and classroom accéssories.
these as resources throughout the year.

9. Register on thélarketing Education ListSerkkcellent resource of our Marketing,
Management, and Entrepreneurship Educators in the State of Wisconsin.

10. Start preparing students for District, State, anternational Competitions. The following
are excellent resources for competitive events:

The DECAuxrle.

Chapter6 of the DECA Handbook

National DECA Websi@mpetitive Events Overviewhe summary contains
samples of performance inditors, exams, and events.

Other Resources

« National DECANew Chapters

« WI DECA State Officer's Website

« Wisconsin Marketing, Management, and Entrepreneurship Education Website

¢ PRO DEGAAlumni Association

¢ The Foundation for Wisconsin DECA

« National Student Scholarship Opportunities

13
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Chapter3

Overview of DECA
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The mission of DECA is to enhance thecwwicular education of students with interesia
marketing, management, and entrepreneurship.

DECA helps students develop skills and competence for marketing careers, buédtesstf,
experience leadership, and practice community experience.

DECA is committed to the advocacy of marketing educasiod the growth of business and
education partnerships.

Goals of DECA

To carry out this mission, the following is a statement of DECA's goals:

O Ul WNBE

. To develop leadership abilities.

. To develop social and business etiquette.

. To develop an understamdj of civic responsibility.

. To develop ethical behavior in personal and business relationships.

. To develop an understanding of the role of the free enterprise system in a global economy.
. To develop occupational competencies needed for careermarketing, management, and

entrepreneurship.

Wisconsin DECA Objectives

. To cause students to demonstrate and further develop the competencies important to success it

marketing, management, and entrepreneurship.

. To inspire and develop leadershiildy in students of marketing, management, and

entrepreneurship.

To improve the human relationships of students of marketing, management, and
entrepreneurship.

. To improve the self image and success pattern of each student of marketing, managantent

entrepreneurship.

. To enable students of marketing, management, and entrepreneurship to demonstrate and

further develop in their responsibility as citizens in our free enterprise system.

. To crystallize career development of students in studeot marketing, management, and

entrepreneurship.

. To secure the involvement and support of educators, business people, legislators, and parent

for education in marketing, management, and entrepreneurship.

15



The DECA Creed

| believe in the future which am planning for myself in the field of marketing and management,
and in the opportunities which my vocation offers.

| believe in fulfilling the highest measure of service to my vocation, my fellow beings, my country,
and my Goelthat by so doing, | wibe rewarded with personal satisfaction and material wealth.

| believe in the democratic philosophies of private enterprise and competition and in the freedoms
of this nation-that these philosophies allow for the fullest development of my individuditisi.

| believe that by doing my best to live according to these high principles, | will be of greater service
both to myself and humankind.

Official DECA Emblem

The official DECA emblem is a diamond shaped design that is moving forward to represent t
motivated members of DECA. Each point of the diamond signifies a working part of the
organization. The four points are: Vocational Understanding, Civic Consciousness, Social
Intelligence, and Leadership Development.

SOCIAL INTELLIGENCE
CIVIC CONSCIONESS
LEADERSHIP DEVELOPMENT
VOCATIONAL UNDERSTANDING

Official Wisconsin DECA Logo

The official Wisconsin DECA Logo is a diamond shape, which incorporates the 4 points of the
National DECA Emblem. The Wisconsin Logo also includes the mliawvimond, which symbolizes
the motivation and dedication of tal members ovet3,000strong.
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The DECABry

Introduction and Overview
DECA is a enurricular, studenicentered organization specifically designed to provide activities
that will motivate sudents to learn marketing competencies that will prepare them to become
skilled, employable workers in marketing, management, entrepreneurship, and marketing related
careers.

The purpose of DECA is to provide learning opportunities to those enrolledarketing and
marketing related courses through gealiented chapter activities. The focus of these activities is
on developing greater understanding and appreciation of marketing, management,
entrepreneurship, and related marketing careers. These a@svitontribute to occupational
competence by promoting greater understanding and appreciation for the responsibilities of
citizenship in our private and free enterprise system.

Any student enrolled in a marketing education or marketing related course agrgah the United
States, the four U.S. territories, and Canada can be a member of MeG®ership is now also
open to students who have taken a marketing course in the past or will be enrolling in the future.
The organization is nonprofit, nonpoliticaand totally student oriented. All chapters are self
supporting with members paying local, state, and national dues. Each chapter elects its owr
student officers, and the local instructor serves as the chapter advisor. All chapters within a state
comprise astate association, which is under the leadership of the state advisor. Each state elects
student officers for its division. The national organization is composed of all of the state and
provincialassociations.

The DECA chapter is to the marketing edicaprogram what a civic or professional organization

is to a group of business people. Chapter activities are recognized as a part of the total education:
program becauséhey develop leadership skills, professional attitudes, business competency,
better citizenship, characteristics, and social growth of the individual. These same activities serv
the instructor as a teaching tool by creating interest in all phases of marketing, management, anc
entrepreneurship.

DECA activities provide members with apogunity to serve as leaders and followers, and with
an opportunity for them to receive local, state, or national recognition which they may otherwise
not have.

A Brief History of DECA

During the period between 1937 and 1942, when cooperative prograrivianketing Education or
Distributive Education, as it was called then, were becoming more widely established, the student:
in these marketing and distributive education classes began to form Distributive Education Clubs.

First, Distributive Education studes were employed away from the school campus at their training

stations during the afternoogat a time when many of the other students in their school were

involved with the school's extraurricular activities. The Distributive Education students were,

therefore, missing a very important part of school life. Secondly, these students of Distributive

Education had a common interegheir great personal desire for professional and personal
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growth. Thirdly, they felt the need to belong, to develop professilynand socially, and to be a
part of the group.

Thus, school "clubs" began to spring up all over the country. These early "clubs" adopted many
nameg Future Retailers, Future Distributors, Future Merchants, and Distributive Education Clubs.

Between 194Jand 1944, when it became apparent that the strength of local units was growing and
when they began to feel the need to communicate with each other, a few states heldvsidte
meetings of Distributive Education Clubs. By 1945, a few states had offmigdyized State
Associations and were holding state conferences. During this time, the idea of national organization
was born.

In 1946, the United States Office of Education invited a representative committee of State
Supervisors of Distributive Educati®d meet in Washington, D.C., with representatives of the
USOE and the American Vocational Association to develop plans for the national organization of
Distributive Education Clubs and to prepare a tentative constitution and an organizational chart.

As aresult of this preliminary meeting, the national organization was launched and the first
Interstate Conference of Distributive Education Clubs was held in Memphis, Tennessee, in April,
1947. At that meeting, delegates from twelve states unanimously adbpteesolution to form a
national organization. The organization was officially endorsed by the National Association of State
Directors of Vocational Education, meeting at the same time in Chicago, lllinois. Officers were
elected and committees were appaed to prepare a charter application and a constitution for
consideration at the next year's conference.

The second national conference, held in St. Louis, Missouri, in 1948, saw the adoption of the
constitution and the official name, The Distributive Eghtion Clubs of America, designated DECA,

and the acceptance of 17 charter member states. These were Arkansas, Georgia, Indiana, Kansas,
Kentucky, Louisiana, Michigan, Missouri, North Carolina, Ohio, Oklahoma, South Carolina,
Tennessee, Texas, Utah, \iigi and Washington.

In 1953 a national headquarters for DECA was established at 1010 Vermont Avenue, NW,
Washington, D.C., with the help of the American Vocational Association.

The first issue of the DECA DISTRIBUTOR, the national publication of BE@resented during

the second annual convention in St. Louis, with finan-cial assistance of the first donor tqQtRECA
SearsRoebuck Foundation. The same donor made possible the employment of DECA's first full
time staff person, and the first executivegetary of DECA was employed in July 1953. Initially,
funds and moral support came primarily from the Selmebuck Foundation. Other business
organizations learned of DECA and they became interested. Several gave financial aid. In 1957
donors to DECA madit possible for DECA to add a Member Service Division to its national
headquarters plus the employment of a member service director. In addition, a National
Leadership Training Conference for the DECA National Officers began during 1958.

DECA continuetb grow and progress. By 1960, the National DECA staff expanded to include not
only an executive director (formerly the executive secretary) and member service director, but also
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a public relations director and publications director. The weeklong traicimjerence for national
officers was expanded to three weeks.

State presidents were allowed to attend a weeklong national training semi-nar put on by the
national officers and DECA staff. A National DECA Week was established and expanded to DE
Month, ard National Headquarters was moved to Falls Church, Virginia.

Membership in DECA has continually increased. From 793 members repre-senting 12 stat
associations in 1947, DECA has grown to more than 165,000 members representing 54 Sta
Associations, includg all fifty states, Puerto Rico, District of Columbia, Guam, and the Virgin
Islands. In 1980, DECA became international with the issuance of an association charter to Canad.

In 1975, a National DECA Center Funding Campaign successfully establisihmadreepehome for
DECA. The National DECA Headquarters was built at 1908 Association Drive in Reston, Virginia.
National DECA Headquarters houses the Directans, areresponsible for the administration of
National Headquarters and for executing thelipies established by the Board of Directors. Other
staff members are employed by the executive director for the development, promotion, and
coordination of the many DECA activities between National Headquarters and the state
associations.

Wisconsin DECHistory

High School Division

Marketing Education (formerly known as Distributive Education) was introduced to Wisconsin Higt
School students in 1965 when the first State Supervisor, Wayne J. Harrison, was hired. Karl Pow
came on board as Milwaukee CiBupervisor and Dr. Harland Samson started training ard re
training teachers. John Hudson, a National DECA staff member, came to Wisconsin to explain DE(
after which those present voted unanimously to make DECA the official youth group for
Distributive Hucation. The following year, 50 delegates from 11 chapters participated in the first
state conference. Twentfive students attended the National Leadership Conference in Chicago.
The WDECA constitution was accepted in 1967 and Wisconsin won its fistataward at the
1968 Houston Conference.

In 1968 Wisconsin and Minnesota started Leadership Labs for local chapter officers and member
In 1995 six leadership labs were attended by over 1000 students at 6 different locations. The firs
lab trainers wee teachercoordinators such as: Jack Schleisman, Gary Searle, Dennis Mannering
FYR tlhdz ©%SyAFTalAd 5SyyAiAd FyR 2SyRé& al yySNR
former national officers provide that training: Todd Gehrmann, Melissa Goltra, Matt
Meuleners.

Four regions were created in 1972, each headed by a state officer. As membership continued t
grow, the state was r@rganized into 8 districts in 1977. State Officers were also reorganized with
one statewide President and eighth DistriicePresidents. 1973 was the first year Wisconsin had

a candidate for national office.
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Wisconsin was a major force (along with other states) in the reorganization of competitive events.
The 1974 Chicago Conference introduced competency based compediieets. Wisconsin
continued to pilot and provide leadership for competency based competitive events, and by 1976
our competitive events program was almost exclusively the occupational series and projects that
we know today.

1975 saw the introduction off@pter Officers Workshop esponsored by WDECA and University of

Wisconsin Stout and Whitewater. 1975 also saw the-&itlof the national campaign for DECA
Headquarters. Harry Applegate, the National Executive Director, attended the 1976 conference to

receive our $10,000 check, earning the privilege to have a Wisconsin Room in the national center.

Mitch Eveland was elected Central Region YiddB A A RSy 4 Ay MpPpTTI 2A3802YyaAry(
That year we had 800 students at the state conferenceng leay from 50 in 1965! We were 14th

in national membership.

¢CKS ynQa FyR SINIe& dpnQa oNRdzZAKO O2yUGAydzSR 3INRBgG
DECA. Some milestones include: 4th largest state in DECA membership, annual competitive events
writersQ 2 NJ] aK2LJX MHAa LINPINFYa O606SAIKGSSY gA0GK (g2
programs, strong state and national leadership, legislation passed for state leadershifraimel

and dedicated teachecoordinators with an active professional assticin, hosted two Central

Region Conferences, membership in MarkED, hosted a National Conclave, started Wisconsin
Academy for Marketing Educators, introduced@oSkill Standards for Marketing.

Since the miemcppn Qaz adl 4GS € SI RS NIvasplovidadyby WayieJH&isany 3 S R dz
Marie Burbach, and Ann Westrich. Gary Searle and John Hedstrom both servegeasne
appointments while Wayne was on leave to create the Marketing Education Resource Center,
originally known as the Interstate Distributivedd€ation Curriculum Consortium. Others also

providing leadership were: Doug Gregg and Richard Regner. Wayne Harrison, Karl Powell, and

Marie Burbach all served on the National DECA Board of Directors and all were elected Chair and

served as President of BB, Inc. DECA Central Region Vice Presidents included: Mitch Eveland,

Mike Nass, Heather Lamberg, Melissa McGarry, Tammy Neeb, and Caryn Vosku#O@&)05

National Presidents have included: Todd Gehrmann, Diana Stein and Nick Rezny.

Since 2006Wiscons DECA leadershimas beerprovided by SargAdornatg Bairdwho serves as

the Education Consultant and DECA Advisor. Denise Byrd is the Operations Assistant and has been
in Marketing, Managementind Entrepreneurship since 2002. This year Wisconsin §aast2
standing in the country for membership at the secondary level with close to 13,000 members and
more than 135 programs stateide. Since 2003, Wisconsin DECA has seen a 33% growth rate in
number of programs operating. In addition, the State Careeveldpment Conference at the

Grand Geneva Resort and Spa hosts more than 1,100 students annually.

Divisions of DECA

HIGH SCHOOL DIVISI@NECA is a studewentered organization whose program of leadership
and personal development is designed specificaity students enrolled in marketing,
management, and entrepreneurship education. Any student enrolled in a marketing education
instructional program in the nation, the U.S. territorial entities, and Canada is eligible for
membership in DECA at the localatst and national level. At the classroom level, marketing
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education students form a chapter and elect their own student officers. The marketing education
teachercoordinator serves as the chapter advisor.

DELTA EPSILON CHil: 1958 some postecondary nstitutions attempted to establish DECA
chapters. In 1961, the PoStecondary Division, also known as the "Junior College" Division, was
established and open for membership to those marketing education students who were enrolled in
less than baccalaureategree programs. In 1982, the name of the division was changed to "Delta
9LIAAf2Y / KA®DPE aSYOSNAKALI gta faz SEGSYRSR
students in fouryear colleges and universities.

COLLEGIATE DIVISIOMe Collegiate Divisionf dECA was formed in 1970 as a division of
Distributive Education Clubs of America. This division functions as a student/professional divisior
The Collegiate Division is directed toward developing its members for careers as marketin
edu-cation teachecoordinators, and as DECA chapter advisors.

ALUMNI DIVISION:he Alumni Division of DECA serves DECA in a sup-porting role. Membership i
the Alumni Division is available to any former high school, Delta Epsilon Chi, or collegiate DEC
member, or any membenf these divisions who is completing his/her last semester prior to
graduation. Members may join through their local chapter, state association, or through National
DECA.

PROFESSIONAL DIVISION Professional Division of DECA was estab-lished prinmaphpvide
teachers of marketing education a means for identification with DECA beyond that of being chapte
advisor. Active members include: DECA chapter advisors, local or state supervisory director
teacher/educators and other professional marketindueation personnel, cooperative employers,
schml administrators, board of ediation members, parents, advisory committee members, and
others who are helping advance and support DECA on the local, state, and/or national level.

Importance of DECA to the ..

... STUDENMarketing Education students have common objectives and interests in that each is
studying for a marketing career objective. DECA activities have a tremendous positive effect upo
the attitudes of students. DECA members learn to servdeaders and followers and have
opportunity for local, state, and national recognition that would not otherwise be possible.

.. . SCHOODECA chapter activities are always sckummitered, thus contributing to the school's
purpose of preparing wekldjusted, employable citizens. Chapter activities serve Ghapter
Advisor as a teaching tool by creating interest in all phases of marketing and serve as an avenue
expression for individual talent. The Chapter is the "show window" for student achieveanent
progress. It attracts students to the Marketing Education program who are interested in careers in
marketing and management and assists in subject matter presentation.

.. . COMMUNITYDECA members have made numerous studies and surveys to aidahengc
development of their own community. Marketing projects continue to encourage this type of
contribution. Many businesses favor employing Marketing Education students because of their
interest in education, their attitude toward careers in businessd d@heir related school study.
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Many leaders in business and government have praised the DECA program for itel&igtt
activities

. . . NATIONMarketing Education instruction and the related DECA activities constantly emphasize
America's system ofoenpetition and private enterprise. Sdielp among students is the rule rather
than the exception, and DECA leaders give constant encouragement to continuing education.
History has proven that whenever a nation's channels of distribution fail to fundtiam nation is
short-lived. As DECA attracts more of our nation's youth to study marketing and management, the
total Marketing Education program becomes a vital necessity to our national economy aine to
well-being of our society.

DECA Fact Sheet

NAME:DECA, An Association of Marketing Students

DATE ESTABLISHE®6

MISSION(1) To enhance the intezurricular education of students with interests in marketing,
management, merchandising, and entrepreneurship. (2) To help students develop skills and
compeence for marketing careers, build seléteem, offer leadership opportunities, and enable
them to participate in community service activities. (3) DECA is committed to the advocacy for
marketing education and the growth of business and industry partnpsshi

MEMBERSHIBY state associations, including the District of Columbia, Canada, Puerto Rico,
Guam, the Virgin Islands, and the Canadian provinces. Student membership is approximately
165,000 members.

HEADQUARTERI®08 Association Drive, Reston, VA22, (703) 866000

TAG LINBDeveloping Future Leaders for Marketing and Management

COLOR®Iue and gold

NATIONAL EXECUTIVE DIRECIORd Davis

STATE ADVISO&araBaird

WI DECA Centénc.,Director: Holly Gregory

State Officer TrainerSara Zwiedlhofer

REGIONS OF NATIONAL DE@stern Region (13 states and Guam); Central Region (13 states
and Manitoba, Canada); North Atlantic (11 states, District of Columbia, and Ontario, Canada);

Southern Region (12 states, Puerto Rico, Mariana Islands, agid Miands)
(http://www.deca.org/pdf/regions.pdj
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DIVISIONS OF DEG#gh School Division, Delta Epsilon Chi Division, Collegiate Division, Alumni
Division, and Professional Division.

LOGODIAMOND Wi K 5SAONARLII2NE da!y ! aa20AFGA2y 27F al

DECA Terminology

DECADECA used to stand for Distributive Education Clubs of Amdtioaever that acronym is
2dz0i RFGSR YR GKS GF3tAyS aly Faaz20ArGA2y 27

National Boardof Directors:Eight Members of DECA, Inc., elected to set policy for National DECA
and The DECA Foundation.

Wisconsin DECA Board of Directoi®en members that include three state officers, five chapter
advisors, the state advisor and the associate stateisor.

DECA: Identifies a program of student activity relating to marketing, management, and
entrepreneurship and is designed to develop future leaders for marketing related careers.

National DECA Headquarter®lational offices of DECA, DECA, Inc., Bned DECA Foundation,
housed at 1908 Association Drive, Reston, Virginia, 22091.

Wisconsin DECA Headquarte®epartment of Public Instruction, 125 South Webster, P.O. Box
7841, Madison, WI 53707.

DECA, Incorporated:egal identify of adult group respdbte for the student program of DECA.

Marketing Education: Identifies a program of instruction in marketing, management, and
entrepreneurship.

DIMENSIONS(fficial publication of DECA.
DECA Time®fficial State Officer Publication.

National Advisory Bard (NAB):Companies and organizations which contribute $1000 or more
annually to DECA and have membership on DECA's National Advisory Board. Each memt
company names a liaison person to represent that organization in DECA affairs.

Partnership For Progss: State program that encourages business people, association,
foundations, and individuals to assist with providing quality activities and services at affordable
costs to the membership.

National Voting Delegates:Student representatives, usually newate officers, selected by

themselves, to conduct the official business of the student organization (DECA) and approved b
the state advisor.
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International Career Development Conferenc&nnual climax of year's DECA activity, the purpose
of which is to reognize outstanding individual and group leadership.

State Career Development Conferenc&nnual climax of year's state DECA activity with members
participating in competitive events. Recognition is given to outstanding individuals and groups.

DECA Fouration: Created to assist and encourage DECA members to continue career study in
marketing, merchandising, and management.

What is the correct and incorrect DECA terminology?

Correct Incorrect
chapter club
marketing student Marketing member
DECA member DECA student
Competitive Events Contests
Career Development National Leadership
Sales project Fund raising
Chapter Advisor Club sponsor
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DECA Membership Information

Register membership atttp://www5.dpi.state.wi.us/deca/default.asp

Complete by: Novembe6, 2009
Dues

Each member pays state dues & &ind national dues of $8. (Some chapters also charge local dues
or school activity fees.)

Due Dates

State and national dues must be sent in to Wisconsin DECA no later than Novéomieg
wwwb5.dpi.state.wi.us/deca/default.aswebsite. Additions to the membership roster can be made
throughJanuay 30, 2010 Dues received aftefanuary 30, 201Qvill not be applied to increasing a
OKI LIWGESNRAa ljdz2zaGl F2NJ GKS adlriS O2yFSNByOSo

Everyone attending any DMIDECA sponsored activities must be a DECA member.
Unified Membership Policy

Wisconsin and Nation®ECA have unified membership policies. This means that all members of
Wisconsin DECA must also be members of National DECA.

Who Can Ba DECA Member?

1. Students currently enrolled in marketing education, small business management,
entrepreneurship, sprts marketing, international marketing, and other courses
determined to be within the total marketing education program.

2. Students who have been enrolled in any marketing or marketing related class. These
members are referred to as-school alumni. lis a local chapter decision to extend
membership to this group of students.

3. Students who plan to enroll in marketing education or marketing related courses. These
students should have an interest in marketing for career or career enhancement
purposeslt is a local chapter decision to extend membership to this group of students.

4. DECA members can be framy graddn the district as determined by the local chapter
advisor.
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Who Should Enroll In Marketing And Marketing Related Courses?

Students immarketing and marketing related courses can be there for any of the following reasons:

1. They have a career interest or career objective in marketing, management, or

entrepreneurship.

2. They have a career objective in a moarketing career but take arketing and marketing
related courses to enhance their career pathway.

3. They have a general interest in marketing or they are exploring career opportunities in

marketing, management, or entrepreneurship.

Minimum Chapter Size

National DECA requiresaheach chapter must have at least 10 members and that the chapter

advisor(s) must also be DECA members. (Policy in effect since 1994)

Chapter Advisors must also be members per national DECA policy.

Membership Benefits
1. Membership lapel pin
2. Membeship card
3. Four issues of DECA Dimensions
4. A member calendar (in DECA Dimension
5. Recognition
6. Competition
7. Leadership development
8. Career enhancement opportunities
9. Business support

10. Visibility and credibility

27

11. Opportunities ® meet people fror
other chapters and states.

12. Personal and professional
development

13. State Officer Services to local chapt
14. District and state newsletters
15. Local chapter activities

16. FUN!



Chapter and State Association Services
1. The National DECA Guide
2. Quality products in DECA Images
3. The DECA Advisor
4. Monthly Chapter Packet
5. National Officer Travel Support

6. Competitive Events

7. Corporate Sponsorship

8. State Chapter Handbook
9. Chapter Leadership Guide
10.Chapter mailings

11. State Officer Support

What Is 100% Membership? (Needed for Quota Extensions for State Conference)

100% membership means that all students who are part of the total Marketing Education program
are duespaying DECA Members. If egpreneurship, small business management, sports
marketing, school store management, etc., are considered part of the Marketing Education
Program, then these students must also be members for a chapter to claim 100% membership

status.

Benefits Of 100% Melvership

1. Every student has the opportunity to be involved in local, state, district, and national DECA
activities. Membership provides many ways for students to develop personal and
professional goals that increase their employability.

2. Members develp team work, problem solving and critical thinking skills that will last a

lifetime.

3. Quotas for state conference are determined based on membership. 100% chapters can
request an increase in their quota. See definition of what qualifies a chapter @10

membership.

4. 100% chapters are recognized at the State Conference. Chapter Advisors receive
recognition for promoting and achieving 100% membership.

5. National DECA provide the following rewards to 100% chapters:

e A letter to your principal

e A 100%membership banner

¢ A special advisor pin

e A 20% discount on a selected group of DECA Images items
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DECA

LIVE LEAD
DELTAEPSILON CHI

Membership Campaign 419 ¢ 2010

Diamond Level

Goals to Achieve

Recruit 10 or more student members than last year, or achieve 100% membership.
Recruit D or more alumni and/or professional members.

Implement 5 PR/Promotion activities between the start of school and Nawv.
Designate one day of DECA Week as "DECA Serve Day" where all activities are focused on one or more
community service projects.

Rewvards

Recognition onstage at the International Career Development Conference.

Special Diamond level plague for classroom display.

Letter of commendation to your principal.

Acknowledgement ilbimensiongnd Advisorand on www.deca.org.

Diamond Level Ctficate.

Membership cards/pins for members/advisors

< <<
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Gold Level

Goals to Achieve
V 5 or more members than last year
(No documentation is required for the gold level. Recognition will be based on the membership report at DEC
Inc.)
Rewards
V Gold Level Céficate.
V  Membership cards/pins for members/aidors.

100% Membership Chapter

Goals to Achieve
V 100% membership means that 100% of the marketing education students are DECA members.
V  Submit membership to DECA Inc. by Novemlger 1

Rewards

Congratulatoryétter from the 20®¢2010 National Officer Tam.

DECA Images discount coupon.

100% membership certificate.

100% classroom pennant.

Membership cards/pins for members/advisors.

<K<K

New or Reactivated Chapter

(No documentation is required for this level. Recagniwill be based on the membership report at DECA Inc.)
Rewards

Welcome letter from Dr. Edward Davis, Executive Director, DECA Inc.

Congratulatory letter from the 202010 National Officer Team.

DECA Images discount coupon.

DECA 50th Anniversary Histddook.

New/Reactivated chapter certificate.

Membership cards/pins for each member/advisor.

<< <KL
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Activities used for the DECA Membership Campaign must be public relations/promotionsisieat ra
the visibility of the chapter in your school and your community. They can also help with
recruitment. A list of suggested promotions and activities can be found at
www.deca.org/campaignactivities.html

Regular DECA chapter activities or activities involving only DECA chapter members do not qualify as
DECA Membership Campaign activities. Projectswiiatun throughout the year or will be

conducted after November3ldo not qualify as Membership Campaign activities. You could,

however, have a kickff event for a longerm project, hang a poster, submit a newspaper article,

or find some other creativevay to let the community know what DECA is doing. One activity must

be a community service project or projects highlighted as "DECA Serve Day."

Use the following as a checklist for your Diamond Level submission:

1. Go tohttp://www.deca.org/pdf/MemCampReport.pdb access the DECA Membership
Campaign Reporting Form and submission guidelines.

2. Print out the Reporting Form, fill in the requested information and use as the first page of
your submission.

3. Entry should be submitted in a DECA folio.
4, List your 5 DECA Membership Campaign activities using complete descriptions that illustrate
the promotional aspects of the activity. Examplée DECA students at Edwin O. Smith High
created a commercial to barad on their local public access channel so parents and other
O2YYdzyAlleé YSYOSNR O2dz R fSINYy ¢KFG 59/! gla |
9EAAG&éSY 6Syl o0Se2yR GKS y2N)Y o0& NBIFOKAy3 2dzi
5. Describe in detail yourDECA Serve Day" (community service) activity.
6. Attach a copy of your paid roster report.

7. Entries must arrive at DECA headquarters by December 9, 200

Important Note: Because of problems with large files not transmitting through email correctly, DE@&cepli an

email transmission of your entry only on an "At Your Own Risk" basis. We strongly suggest that if you use this method,
you follow up your submission with a phone call (8685000) to be sure the entry was received at
membership_campaign@deca.org
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Registration Instructions

To insure successful online registration, follow the steptbp s1structions.

. Go tohttp://wwwb5.dpi.state.wi.us/deca/default.asgThis is a link directly to the site. After
printing these instructions, click on the link above and begin your magish.) Please
bookmark or add the following website to your favorites. This is the site we will be doing all
membership and event registration from.

. Login (all lower case letters).
Your useridfirst name initial and full last name (ex. dbyrd)
Yourpassword:pword

Everyone has the generic password until you login. You will be required to change your
password at entry. Please make it something you will remember, as you will need it for the
remainder of the year.

. Change your password.
.Clig 2y aD2 (2 ySEG aiGaSL¥®

. Verify your teacher information for accuracy. You will need to put in your new or current
information. Please put in your home information. (We use this for summer contact
information, Chapter Officer Workshop, and also for angortant correspondence that
cannot wait until school starts.)

. After corrections are made or all information is correct, go onto the survey. You will only have
G2 NBOAAS lye OKFy3aSa (G2 fFald &SI NRAIfywdzNID ¢
will have 100% membership by the February 6th Additions deadline, make sure and check the
100% membership box or you will not receive recognition for it.

® LT &2dz NS FAYAAKSR gA0GK @&2dzNJ { dzN&Eéne> Of
ol O1 2 GKS &adz2NBSe f+FGSNE Of A0l 2y a{l @S
membership, until the survey is completed. If you do not have a DECA Chapter, your part of
the registration is complete. Thank you! If you do have a DEtfter, please proceed.

® /fAO0] 2y aD2 (2 ySEG aGSLX o

-If you have a DECA Chapter, please proceed

You should be on the Membership Roster page. Wilinot be able to edit after adding members.
Please be accurate with your entriegny errors neel to be corrected before submission to
National DECAIf any errors are submitted to National DECA, you, the chapter advisor, will be
responsible for contacting WI DECA and National DECA for the correction.
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Note: Asterisked (*jields are required by Naihal DECA. Phone, faxpail address, and address
are required for Alumni and Professionaldly. If you do not have this information filled out, your
roster will not submit the names.

1. Enter all advisors first. Primary Advisors should be the main coftaatl registration and
membership information. NOTE: Thisdgeg8 i Y SIy dGwl ypreéontdicKAa A& Y SN
person per chapter. The Primary Advisor should be the main contact person for the chapter,
regarding all membership and registration. National RE{S0 requires this function.

2. { St S OGO (Pdamay BaviSop Secondary Advisor, Student Teacher, Student, etc.)

3. Enter Last Namd>O NOT USE ALL CA@&pitalize only the letters that should be
according to the spelling of the Name. Example: Van Beek

4. Suffix: If individual has a suffix on their last name, please enter it her&®@WOT use any
punctuation. Example: Jr or Sr

5. Enter First NameDO NOT USE ALL CAB&pitalize only the letters that should be
according to the spelling of the Name. Exden LoriBeth

6. Middle Name: If you have students with the same first and last names, please enter their
middle initial or name.

7. Choose GendeBE ACCURATHis information is vital for housing on conference or
workshop registrations.

8. If you are enteing a student, choose the grade level. Please be accurate, this information is
being tracked for statistical informatiofExample: Jane Doe should not be in High School

DECA for 7 years, she also cannot be a senior this year, and a freshman nexttiiear, or
year after.)

9. LT &2dz 1y2¢ &2dz2NJ aGdzRSyiQa SYLX 2&8SNE L SIFasS S
10. If you are entering a Professional or Alumni member, you will need to enter their phone
number, fax number, email address, and mailing addréssS ISERQUIRED BY NATIONAL
DECA.
11./ £t A01 ! RR aSYOSNI G2 w2auSNE .dzidz2yo
12. Either click review roster list, or add a new member.
13. Follow steps &, 12, until all members are entered.

14. If you are entering a partial initial roste3,TOP HERBtherwise proceed.

15. Cick on the Download Tab.
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16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

/I fTA01 2y a52¢yt2FR LYAGAIT w2adSN { G§dzRSY {

/£ A{Q1+. WO NOT OPEM window will appear and ask you where you want to save the
file.

[ KIy3asS TFABy Vi NIST
AftSod {1|

d@d#eyidassr Rz y2i yakd y3S
GoOade TFAL 0KAa a

ISt
S G2 @2dz2NJ RSaidzLx

If you did not have any Professional or Alumni members, skip this step, otherwise, click on
G526yt 2R LYAGAFIET w2adGdSNItNRFSaaAaAz2ylft | YR

/ £ AQ1+. WO NOT OPEM window wil appear and ask you where you want to save the
file.

I EAO @y K1 y3IS FALS W YSRE 2y AWINBRHI ¥ X YUk K S
G2 adlre ra I avO0agé FAESd {I @S (GKAa (2 &2
/I £t A01 a{! +9¢

/| A0l gVt abPhlAR2aSYOSNARAKALI wWSIAAGNI GAZ2YyE 2
I £t A0l 2y &duiwil i2éd tol s& NdaMlational DECA login and password.

Choose appropriate action. Either you are an advisor for an existing chapter, or you are
starting a new chapter.

Look up Chapter Id number. This number is also listed on your printed WI DECA Roster.

Input the user name and password you will use for the year. You will receive a confirmation
email from DECA, Inc. You may use your login immediately.

If during theyear, you forget your user name and password, just come back to this screen and
choose Forgot your user name or passwortiType in your email address that was used to
register and the information will be emailed to that address.

28.1f you are anew chapter, you will need taregister a new chapter

29.Use the Click Here to confirm that your gl was not active last year.

30.You will be transferred to an alerts screen. If there are no alerts, you can hit "OK" and you

31.

32.

33.

will then be directed to thdedit Chapternformation. Verify and update all information.
Remember 100% membership is at the end of the year.
Choose "Update Student Membership Roster."

Click on Click Heré to upload your students.

Click on Browse"
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34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

48.

49.

CAY® ymi Al t &0 dzR Sy if. ahertciic®pert. y R Of A O] 2y

Click onUpload Wait for confirmation. Close confirmation window. Click "Close" on Update
student Roster.Do Not Duplicate this process or you will duplicate your membership.

You will click Update Advisor Membership RostérYal will need to manually enter all
advisors, if all advisors are not listed. Verify accuracy on all advisors.

Click the "Add" button.

Add contact information.

Add years of service and if this is a new advisor.

Choose advisor type.

Click OK' to add the advisor. Repeat the same steps for each advisor. Click close.
Click on Update Alumni and Professional Membership Rosten Main menu.
ClickonClick Herey G2 dzLX 2 R | aod0a@dé¢ TFTAfSo
Click on Browse"

Choose your file on your desktop calledlJNE F 19§ dzY ¥R 1 O] 2y Al | YR

Click on Upload" Click "Close." Do Not Duplicate this process or you will duplicate your
membership.

Click on Submit Roster to DECA

If you have entered your entire initial roster and witit be addingany more until after the
b2@SYO0SNI TiK RyINIA RostBris canplatdd] 2y d

An Invoice should appear in a separate window. Print, sign, and submit for payment.
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Please make sure to include the invoice with your payment to:
WI DECA
CTSQ@\ccountant
PO Box 7841
Madison, WI153707%7841

DO NOTCLICK MY INITIAL ROSTER IS COMPLETE, until you are done with all initial membersh
that is dueNovember6, 20(®. Just log out.

Note: Once you have completed an area, the next time you log inyill@o directly to where
you have left off.

An Invoice will pop up.

Print, sign, and give a copy to your Business Office for payment
All payments should include a copy of your invoice and should be remitted to WI DECA before or o
the registration dedline. If you are unable to meet these requirements, please call Bairdat
608-267-9253.
2S [ LIINBOAIFGS it 2F @2dz2NJ KFNR 62N)] FyR RSRA
association, together we can make this work. If you have any questieasefeel free to contact

either of us at the State Office.

Online State Conference registration should be available early in January. An email with
instructions on how it works will be sent out as soon as it is available.

If you have any questions orgislems, please contact Denise Bydénise.byrd@dpi.wi.gg\wor at
(608) 2668837

bh¢oy !4 Fye GAYS GKNRdAzZAK2dzi (GKS @SIFENE AT @2
available on the registratiowebsite. See the menu on the left side of your window. There is an
2LIA2Yy | @FAflrofS GKFG aléa acdzZft tNAYyGrofS w
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Why You Should Be Involved In DECA

Joining DECA means joining over 160,000 young men and women who are serious about careers
and persnal growth and the future of our country.

DECA, Inc.

Your chapter receives member services which include: two chapter packets, the DECA guide,
DECA DIMENSIONS, posters, and brochures. Many state association mailings are also provided
to local chapters.

As a DECA member, you can gain leadership skills by serving on committees and holding offices
on local, state, and national levels.

DECA members receive copies of DECA DIMENSIONS (@ists'student publication)

DECA members have the opportunityuse DECA's resources for recruitment, civic

appearances, chapter activities, and career development and to show to business people.
DECA members can prepare articles, take photos, and share their activities through the national
publication, DECA DIMENSI®

DECA members learn marketing research through participation in projects.

Since 1976, you have had a National DECA Center, a home for DECA. Be sure to stop by your
National Center for a tour when you're in the Washington, D.C. area.

ThroughDECA Image DECA members have the availability of many items designed to improve
their marketing skills and prepare for DECA activities as well as their career objectives.

The Scholarship Awards program encourages higher education among those students with
ability and who need merit assistance.

Your voting power means that you take an active part in determining the organization's

program and policies.

DECA members have the opportunity to develop skills in ownership, financing, and managing
one's own business thugh participation in the Entrepreneurship competitive events.

Community Awareness

Special projects and chapter activities developed by DECA provide members with the
opportunity for interaction among community, state, and national leaders.

Through involement in civic projects, DECA members develop an awareness of community
needs and work toward making our world a better place in which to live.

DECA members can help develop community awareness and involvenieoal and regional
charitiesthrough invol’lementin projects.

Conferences

DECA members have an opportunity to participate in state, regional, and national leadership
and careefrelated conferences.
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Competitive Events

e DECA members have the opporiiyrto learn valuable salesnanagemeniand
entrepreneurshipskills through participation in the projects.

e Participation in DECA's competitive events provides members with practical experience and
recognition.

e Through participation in competitive events, conferences, and DECA's program of student
activities, DECA members develop an understanding of the Free Enterprise System and the
principles that make our country great.

Educational Qutreach Partners
¢ Nationally known companies support you as members of DECA's National Advisory Board.
e The Congresonal Advisory Board and Friends of DECA serve you and are always willing to hel

DECA Membership Code of Ethics

As A DECA Member:

¢ | will be sincere and honest.

e | will accept each task with confidence in my ability to perform my own work agla h
standard.

e | will strive with the guidance of my family, teachers, advisors, business persons, and m
own initiative, to do my best in making my community, state, and nation a better place to
live.

e | will strive to develop a cooperative attitude andlivexercise tact with and respect for
other individuals.

¢ | will be steadfast in my beliefs and in my responsibilities as a citizen.

e | will demonstrate good sportsmanship in competition by being modest in victory and
gracious in defeat.
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Why DECA IS FROYOU . ..

DECA is the only student organization operating through the nation's schools to attract young
people to careers in marketing and management.

DECA encourages social intelligence through satisfactory social and recreational activities, as well
as to enhance one's responsibility to our society.

DECA encourages free enterprise and economic awareness through individual instruction,
marketing projects, exposure to successful business leaders, and by practical experience in business
establishments.

DECA encourages civic responsibility through professional conferences, chapter activities, school
improvement projects, and support of community projects.

DECA provides each member an opportunity to participate in many activities designed to teach its
members to be not only a leader but also a follower.

DECA maintains a series of chapter, state, and national competitive actraitiefesigned to
stimulate and motivate classroom interest, career encouragement, and vocational competence.

DECA believes competition and offers awards and recognition to student members and advisors
for outstanding accomplishments.

DECA maintains and supports scholarship programs to assist and encourage its members toward
higher education.

DECA funds are used diredity student benefit through its programs of student activities: Awards

& Scholarships, Career Development Conferences, Program Development, Civic Consciousness
Projects, Member Service, Public Information, Leadership Training, and Educational Projects.
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Chapterb

Leadership Development
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Central Region Leadershimpfference
Registration Information

Registration materials are online Bttp://www5.dpi.state.wi.us/deca/defaultasp

OntheleftK YR YSydzz Of AO1 2y GhiGKSNJ g2NJ] aKzLJ
When:December £ 6, 2009

Where: Minneapolis, MN

Visit http://www.crlc.mndeca.org/ for up to date information regarding CRLCNMinneapolis!

A packet of information will be distributed via email when received by WI DECA.

WI DECA Leadershifabs

Cancellation Policy of alleventst b NB F dzy Ra I ¥ SNJ O Enfety8ntyisituatisrd@ y RS Rf 7
will be reviewed (Medical or Family).

Housing Ryment Policy for all eventsEvery effort will be made to grant requested housing
choices2 L 59/ ! Kla AyalAaddziSR + actlrd wlaSe LRftAoe 7
the different rooming choices.

Leadership Training

FOCUS Training willeuthis important year to help Wisconsin DECA members realize the
importance of being forward thinking leaders. Lab participants will leave conferences with
enthusiasm and a better understanding of DECA. We will explore leadership through interactive,
exciting, and challenging activities. We are sure that Wisconsin DECA members will find our new
approach to the Leadership Labs a valuable experience.

The FOCUS Training team will provide Leadership Lab participants with the tools to build successful
careers ad exciting lives. The trainers will concentrate on issues and concepts that will be
important to the participants' futures as leaders in any area. Concepts of cooperation, teamwork,
competitiveness, inevitable change, group dynamics, and many other campoaof leadership

will be covered.

Leadership Lafhe Olympia [October 2, 20® Online Registration Due: Se@8, 20
Resort, Oconomowog 1 Day Cancellation DeadlineOct. 3 200
Leadership Lab Costs: Student Fee:$32 www5.dpi.state.wi.us/deca/default.as
Leadership LalDECA KalahaiNovember9 ¢ 10, 2009  (OnlineRegistration Due: Oc9, 2009

¢ 2 Day Leadership Lab Costs: Cancellation DeadlineOct 23, 20(®

StudentReg $50/person www5.dpi.state.wi.us/deca/default.as
Stud. Housing: $35/persag

Adult Housing $70/person
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Sample TweDay Lab Agenda

Late Afternoon, Lab starts at 3:30 pm

Group Ornamics- Activities that demonstrate the importance of working within a diverse group
will be featured. The trainers will take the concept of teamwork a step further and look at the
internal and external factors that affect the success of a team.

Vision- Becoming a leader means developing the ability to remain on the cutting edge. The trainers
will use activities that emphasize the importance of being progressive visionaries. They will also
develop skills like innovation that will be useful in our conmpet world.

SelfDirection- Any leaders must possess the quality of beingdietcted. It is this internal drive
that separates the successful and the mediocre. The trainers will focus on these pressures, which
drive leaders to achieve more for thentges and others.

Day One: Evening

Negotiation- The trainers will explore the art of negotiation. Their activities will teach delegates
how to get more out of life through careful and creative tactics. Excellent for help in finding and
keeping a job.

Forming RelationshipsThe trainers have found that many students want to develop more
meaningful relationships. They will assist the delegates in developing the skills needed to develop
strong and healthy personal and professional relationships.

Day Two:Morning
Risks In order to succeed one needs to take risks. Although risks can be positive, they are often
associated with negative results. The trainers will promote taking positive risks for personal and

organizational improvement.

Understanding of BCA The trainers will work with the delegates to help them better understand
DECA and how it relates to marketing education.

Problem Solving The ability to creatively find solutions to challenges is a very important quality
leaders possess. Thetra@& ¢gAff O2yOSYy (NI GS 2y GKS LINROSa
will teach the delegates to focus on the heart of the problem and not just to attack the symptoms.

The Project The trainers will develop a case problem that will require the pasditip to use the
skills they have developed throughout the lab and limited resources to create the best solution.

Closure- The trainers will close these two days with a commitment activity. They will emphasize
the importance of cooperation and compromise.
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Sample OneDay Lab Agenda

Morning: Lab startsat 8:15 a.m.

Group DynamicsActivities that demonstrate the importance of working within a diverse group
will be featured. The trainers will take the concept of teamwork a step further and look at the
internal and external factors that affect the success of a team.

Vision- Becoming a leader means developing the ability to remain on the cutting edge. The trainers
will use activities that emphasize the importance of being progressive visionaries. Thalgavil
develop skills like innovation that will be useful in our competitive world.

SeltDirection- Any leaders must possess the quality of beingdie#fcted. It is this internal drive
that separates the successful and the mediocre. The trainersowsilsfon these pressures, which
drive leaders to achieve more for themselves and others.

Understanding of DEGA he trainers will work with the delegates to help them better understand
DECA and how it relates to marketing education.

Afternoon

Negotiatian - The trainers will explore the art of negotiation. Their activities will teach delegates
how to get more out of life through careful and creative tactics. Excellent for help in finding and
keeping a job.

Forming RelationshipsThe trainers have founthat many students want to develop more
meaningful relationships. They will assist the delegates in developing the skills needed to develop
strong and healthy personal and professional relationships.

Problem Solving The ability to creatively find soluins to challenges is a very important quality
f SFRSNAR Ll2aaSaad ¢KS GNIXAYSNB gAff O2yOSYyidNIGS 2
will teach the delegates to focus on the heart of the problem and not just to attack the symptoms.

Closure- The trainers will close the onday experience with a commitment activity. They will
emphasize the importance of cooperation and compromise.

42



Leadership Lab Guidelines

1. Students who have already attended a workshop last year can attend again per advisor
approval. The workshop is targetetb all marketing education students

2. Chapters should limit their participation tbe ratio 1:12 and provide additional chaperones if
more than 12 students are registered for the conferenChapter Advisors must be presdot
the entire workshop.

3. Invoice and payment should be sent to: WI DE&ASjness Offigel25 South Webster, P.O. Box
7841, Madison, WI 53707841

4. Advisors are expected to be knowledgeable of the experience their students are invohdd in.
advisorsare highly encourageth observe an entire workshop. You will find it very worthwhile
as well as helpful in your classrooAdvisors are requested to be very visible during the entire
workshop.

5. All registration is done online. Please adhere to all deadliPlease check the dates of the labs
and the due dates on thealendar found in chapter 1.

6. All students should be placed gquadhousing, if you do not have enough students to fill a quad,
please select a school to house wittvery effort will be madi® grant your request but there
is no guarantee that we can do doue to the Flat Rate Fee, there will be not cost increases if
your students end up in a triple, due to lack of students to combine in rooms.

7. The student conduct forms must be signed bgleatudent in advance of the workshofhis
form does not have to be sent to WIEBCA for the Leadership Latisi A a GKS G S| O}
responsibility to have this form in their possession during the entire activity. The advisor
conduct form states that you agegto have the forms with you during the workshop.

8. Curfew times must be enforced by the advisors. Curfew means students mirsther own
rooms and quiet. Please review all policies with students. The policies and procedures must be
signed in advancef participation.

9. EVERY EFFORT WILL BE MADE TO ASSIGN ROOMS PER ADVISOR REQUEST

10.Refund Policy WI DECA will refund hotel workshop money using the following guidelines: All
cancellations must be received by the cancellation deadline.

11. Substitutions of he same sex after the cancellation date are acceptable for the hotel.
12. Substitutions of a different sex after the cancellation dai# depend on room availability

13. Substitutions of either sex before the deadline date are acceptable for registragowite no
additional charges.
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This Code of Conduct needs to be sent to WI DBZ#e Cancellation
Date for each eventThis is to ensure that we receive your form before
we leave for the event. Mailing Addres$VI DECA, PO Box 7841,

A Madison, WI 537077841.

WDECA LEADERSHIP LABS

Local Advisor and Procedures and Responsibilities

WDECA requires EACH local advisor and chaperone attending any DECA function read and sign a

copy of this form and return it to the DECA State Office with your invoice andgraym

1. Local advisors are responsible for discussing the Student Delegate Conduct Practices and Procedures form with all
students attending the Lab so that all students thoroughly understand their responsibilities as del@dpees.
advisor agrees to have bStudent Conduct Forms in their possession during the Lab.

2. Local advisors are responsible for knowing the whereabouts of all their students at all times. Each local advisor
should establish a policy with his/her students prior to the conference in dadareet this regulation.

3. Advisors must have with them at the conference a list of their students, as well as home telephone numbers and
LI NByGQa 2NJ 3dzr NRAFYQa ylYSao

4. Curfew will be enforced. Local advisors are responsible for room checks to ensurgttideints are in their
assigned rooms.

5. No use of tobacco will be permitted at the general sessions, banquet, competitive events, or special interest
sectionals. Delegates under 18 are prohibited from using tobacco products at any time per new Wiscdesin Sta
Law.

6. Identification badges will be worn at all times.

7./ KFLIXISNI F ROAEA2NE | NB NBalLlRyairotS F2NJ A&dzZLISNBAaA2y 2F GKSA
at all times. Advisors are to sit with their students during designated sessigless they are responsible for
another activity at the same time.

8. All advisors and chaperones shall refrain from the consumption of alcoholic beverages at any time during a state,
regional, or national sponsored DECA activity where students are indattee.

9. No advisor or chaperone can leave the grounds and/or conference facilities without signing out with DECA
conference security or conference trainers.

10. The local principal and/or designated administrator will be contacted in emergency situattbadatal advisor
cannot be located within a reasonable amount of time or is unable to give proper amount of supervision. Student
emergencies include: accidents, possession of drugs or alcohol, breaking conference rules, family emergencies, and
any other #uation designated as an emergency.

GL KF@S NBFR | yR Tldataf Rlvisdedrik EivpetoheyPRceduke$ and Respbnsiailiiegree to
O2YLX e TFdzZfte $gAGK (KSaS 3FdzA RSt AySaoé

I'ROAAZNDA YR 7 KFELISNRYSQENRYOYLILGGZAE aA Ayl G dz2NS

Chapter Name
In case of emergency the following local administrators should be contacted:

Name: Title:
Cell Phone: Home Phone:
Name: Title:
Cell Phone: Home Phone:
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These forms do not need to be sent to DPI for Leaderdbap.Each student
must turn this form into the advisor with all requested signatures before

- he/she can participate in the Lab. The advisor is to have all signed forms for
each student in their possession during the Lab.

Wisconsin DECA LEADERSHIP LABS

Sudent Delegate Conduct Practices and Procedures

The DECA State Office requires EACH delegate attending any DECA Conference or Workshop to
read and sign a copy of this form. The advisor should bring all copies of this form with them to the
training. It isrecommended that each local advisor review this form with chapter members so that
there is no misunderstanding of the rules, regulations, and responsibilities of the conference
participants.

1. ¢KS GSNXY aRStS3AFGS¢ akKlff YSneenceye 59/ ! YSYOSSNI I GaGS

2. There shall be no defacing of public property. Any damages to any property or furnishings in the hotel rooms or
buildings or in the conference center must be paid by the individual or chapter responsible. Local chapters will be
billed directly ly the hotel or conference center for any damages.

3. Delegates shall keep their advisors informed of their activities and whereabouts AT ALLEdbBEScal advisor
should establish a policy with his/her students prior to the conference in order to medsthregulation

4. Delegates should be prompt and prepared for all activities. Delegates should be financially prepared for all
possibilities.

5, .22Y 02ES& YR 20KSNJ f I NBHS YdzAAO YI OKAyS& INB yz2id |
smallmusic machines with individual earphones.

6. Delegates shall stay in designated housing, not with friends or relatives.

7. Only registered delegates and official conference guests are to be at the conference and hotel.

8. Room doors must be kepipen wideat alltimes when members of the opposite sex are visiting.

9. No alcoholic beverages or controlled substances, narcotics, etc., in any form shall be possessed or consumed by
delegates at any time, under any circumstances.

10. No use of tobacco will be permitted dte general sessions, banquet, special events, tours, special interest
sectionals, or in public facilities or private facilities in accordance with the new state law that prohibits use by
minors.

11. Delegates shall not use their own cars or ride in cars ly@ghgnto others unless accompanied by an adult advisor.

No delegate shall leave the hotel grounds unless accompanied or given permis-sion by their chapter advisor.

12. Delegates are required to attend all sessions and conference activities.

13. Identification badjes will be worn at all times.

14. Professional business attire must be worn to all lab activities. Blue jeans and other-typeirtiothing are not
considered professional dress so they cannot be worn to Lab sessions.

15. Chapter advisors will be responsible fbhe supervision of their student delegates.

16. All delegates must honor lab curfew as announced. Curfew is defined as being quiet, in your own room.

17. Delegates agree to conduct themselves in a professional and ethical manner at all times and followdteedir
of official lab staff, other adult supervisors, and hotel/housing staff.

18. The student delegate will also be responsible for following all local school rules of conduct.

19. Delegates violating or ignoring any of the conduct rules may be sent homediately at their own expense.

Parents, school officials, and state advisor will be notified. Delegates violating or ignoring any of the conduct rules
will subject their entire delegation to being unseated.
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| have read and fully understand tiEECA Studémelegate Conduct and Proceduessl agree to
comply with these guidelines. | understand the necessity of these rules for the success of the
conference. Furthermore, | am aware of the consequences that will result from violations of any of
these regulatios.

5StS3IFGSQa aAayl GdzNE ! ROA&A2NNE aA3Iyl GdzNB

Chapter Name t NAYOALI £ Qa aA3adyl dz2NB
To ParentGuardian:

| have read and agree to abide by the DECA Conduct Practices and Procedures. We also agree that
the school officials, the chapter advispand the state DECA staff have the right to send my
son/daughter home from the activity at my expense if he/she has violated the Code of Conduct
and/or his/her conduct has become a detriment.

| agree to pickup my son or daughter if it is determinedeyy must go home.

| also authorize the advisor to secure the services of a physician or hospital and to incur the
expenses for necessary services in the event of accident or iliness, and | will provide for the
payment of these costs.

Insurance Companyayhe Policy Number

| HEREBY CONSENTelease the Department of Public Instruction from liability in the event of
injury to the above named student. This consent is valid with the exception of deliberate violation
2T GKS aildzRSy (i ®or déngagedcdnimittedibiiguyy linturredlasSakdirect result of
DPI employees not acting within the scope of their employment.

{ T NByd 2NJ DdZF NRAI Y04 BaeAy I ZHNINBdZ NRAT yOa SYI At

Address

Phone Number (Eveningea/No.

Phone Numbe(DaytimeArea/No.
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COwW
Chapter Officer Workshop

The Chapter Officer Workshop is held during the summer around thévlddison Campus area.
This 3day training session for chapter officers is usually la¢lthe end of Julyit is an excellent

opportunity to complete your Strategic Plan for theare obtain leadership traininggnd work on
team-building.

Wisconsin DECA has changed the programming for COW. Contact some of the chapters who
FGGSYRSR T2 NJ TIMXR chal@ige 2 INHIXKNF WY Fd

2009COW CHAPTERS

Appleton West High School
Ashland High School
Badger High School

Black River Falls High School

Brown Deer High School
Hamilton High School
Kenosha Bradford High School
Menomonie High School

Monona Grove High School
Mosinee High School

New Belin Eisenhower High School
New Berlin West High School

Oconomowoc High School

Sparta High School
Sun Prairie High School
West DePere High School
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